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Communicating with 
your target audience is 
more complex and 
challenging today than 
ever been before. To be 
heard, you need to 
evolve how you are 
communicating.

Attention is scarce
Shrinking spans mean 
seconds to land your 
point.

Trust is fragile
Info overload + 
conflicting reports create 
skepticism.

Channels are crowded
More platforms, more 
noise, harder to be 
found.

Expectations are higher
People expect higher 
quality content across all 
touchpoints. 

Perception is reality
All content you share 
shapes how your 
community is perceived.

Cutting through is hard
Your content must inform, 
engage, build trust, and 
tell your story.



How are economic developers adapting?
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The State of Data-Driven 
Content in Economic 
Development
Findings from a New Survey of 200+ 
Economic Developers Across North 
America



In this report, “content” means the 
charts, maps, dashboards, copy and 
finished materials - like reports, 
presentations, web pages, and 
marketing collateral - that economic 
developers create to share data 
clearly and effectively.



Content Creation 
is Constant & 
Foundational



How often do you research, create, or share 
content that includes data about your location?

You use location data to create content – a lot

Frequency:



What % of your tasks involve working with data –
either researching it, creating content with it, or 
sharing it with others?

1 of 2 economic developers say data factors into more than 40% of their job.

Share of Tasks:



Importance:



Complex 
Location Data is 
at the Core



Data Types:



Channels:



Which tasks do you regularly complete using 
location data?

75% of economic developers use data to create content for marketing, promotion, and 
business attraction.

Tasks with Data:





“So many of the rural localities barely 
have enough money to do any 
economic development. Having the 
bandwidth and the know-how to use 
the data is the biggest challenge”

Executive Director



“We admittedly don’t produce 
as much data focused outputs 
as we should…..because of the 
challenges” 

Business Attraction / Business 
Development Specialist



“Data is becoming 
increasingly 
important to validate 
our 
selling proposition  
but it’s hard to keep 
up.”
Marketing & Communications 
Specialist



“There is a gap in how we, as EDOs, present 
data. Templates and dashboards would be good 
because small communities with one person 
and very little budget are challenged everyday.”

Economic Development Manager



“Our group lacks the clout internally 
to receive assistance. There's a 
dearth of marketing expertise and a 
focus on programs versus service.”

Economic Development Officer



“When we can validate our pitch 
with real data we build trust. The 
challenge is learning how to find and 
use data to tell our story because 
local data is not easily accessible.”

Economic Development Manager













What the platform provides

01 
Report and Profiles

02 
Stories and Insights

03 
Data Visualizations

04 
Widgets



















After 100+ demos with economic developers 
across Canada and the US, people called it… 

“it delivers exactly what we need, right out of 
the box.”  

“it will make us look professional without 
needing a designer or consultant.”

“a game changer for my small organization.” 








