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Groundbreaking Economic 
Development Communications



WHO WE WORK WITH
Helping Over 150 Communities Across 24 States

VIRTUALLY WORKING



NARRATIVE PLACEMAKING

Telling Your Story 

HUMANS COMMUNICATE 
THROUGH STORIES



EVERY COMMUNITY HAS ONE

TOP NINE TYPES OF STORIES PEOPLE
LIKE TO TALK ABOUT 

This list is from Lois Kelly’s  book 
Beyond Buzz: The Next Generation of Word-of-Mouth Marketing.

1. Aspirations & Beliefs

2. David vs Goliath

3. Avalanche About to Roll

4. Challenging Assumptions

5. Anxieties

6.   Personal Stories

7.   How-to Stories and Advice

8.   Glitz & Glam

9.   Seasonal/Event-related



WHO IS THE STORY FOR?

WORKFORCE/TALENT

SITE SELECTORS

BUSINESS OWNERS

EXISTING BUSINESSES

ENTREPRENEURS

TARGET INDUSTRIES

STAKEHOLDERS

WHAT MAKES A GOOD STORY?

Clear Purpose
Personal Connection

Common Reference Points
Detailed Characters we Identify With

Conflict we can relate to 
Pacing



A LINKEDIN SUCCESS STORY

DESIGN GOOD 
STORYTELLING

INTO YOUR 
INTERVIEWS









STORYTELLING
IS VISUAL







CONTENT, CONTENT, CONTENT



CONSTANT FLOW OF GOOD CONTENT

Keeps website current

Great first impression

SEO Benefits

Informs local businesses

Educates stakeholders

Shows industry engagement

LOCAL CONTENT

Local Newspaper
Current ED news
Events
Local Businesses



EDITORIAL CONTENT

Success Stories
Business Parks
Testimonials
Local Businesses

Made in advance
Keywords







TAILORED FOR SOCIAL MEDIA

CREATE EFFICIENCY



USE MAPS

Don’t assume anyone
knows your location. 









USE GREAT VIDEO

Moving, Informative, Visual 





Winnsboro, TX

Site Drone Videos



INFOGRAPHICS









SOCIAL MEDIA

WHO ARE THE AUDIENCES?

SITE SELECTORS

EXISTING BUSINESSES

ENTREPRENEURS

WORKFORCE

TARGET INDUSTRIES

STAKEHOLDERS

MEDIA



WHO IS USING
WHAT TOOL?





BE MOBILE

40% of web traffic is coming from mobile devices. 

First 100,000 people on the Economic 
Gateway Platform in 2017 



Be Mobile Friendly







SEND THE MESSAGE
REGIONALLY

CONNECT THE REGION





POWERFULLY LEVERAGE 
COMMUNICATION

POWERFULLY LEVERAGE 
COMMUNICATION



Lincoln Area Development Partnership







Prairie Gateway







Great River Energy



29 Sites Connected

MICROSITES



MICROSITES

WORKFORCE ATTRACTION
INDUSTRIAL PARKS

HOUSING
START UPS

INTERNATIONAL BUSINESS
TARGET INDUSTRIES

CONNECT TO PORTAL







LEAD TRACKING

GOOGLE Analytics





CONCLUSION



1. TELL A STORY
2. CONTENT, CONTENT, CONTENT
3. HAVE A MAP
4. USE GREAT VIDEO
5. INFOGRAPHICS
6. SOCIAL MEDIA
7. BE MOBILE
8. SEND THE MESSAGE REGIONALLY
9. MICROSITES

10. LEAD TRACKING

THANK YOU
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